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! hitp:/files.ctia.org/pdf/CTIA_Survey Year End_#)@raphics.pdf

2 Get reference from Pew Internet research study

% It's actually a combination of phone and wirelesswork that permits longer messages.

* It's interesting to note that one wireless carhas a bug in its message sending program; it steds
message twice. To avoid billing complaints, therapir removes all identical messages sent wittgiven
timeframe (10 hours for instance) from the bill.€jtare desperately trying to fix the bug becaueg th
estimate that they are losing millions of dollarsévenue. Many of the stripped messages aremfact,
duplicates. People tend to the same message agaiagain within a short timeframe. Eg: “Where R u?
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® http://www.personaldemocracy.com/node/756
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TEXT MESSAGES
1.5 million
13.5 million

41,5 million

than have been cast for an
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Save him.

THIS MONTH MORE THAN 300,000 SEALS ARE TO BE KILLED IN CANADA.

TEX-I' 'BAN IT' TU BD1 23 STANDARD MEEEAGE RATES APFLY

"‘r] FA\-V E- www.stopthesealhunt.couk
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% Get this reference.

/03

0%

If Congres=
goes
be the

)5




!
$ /.,(,0

S $ +
e # 1# $
$D
$ TA OO > = /0 E@
* !
) S
A"l& $ #"
#
$
! $ ! = T $5
H @
1)y =
# ! #H D
* o < . = $ $ *, !
# H19 ' $ #
/H19 0 F A3I;G $ /H19 0.TI #" $
= $
I'$ $ $ *
# 2 - $5% (5 # 1
5 ! ) '&
| & ! ! €%
E ! ! *C 1 91 %
5 $ 5 5
G I #
£3 9! % < %
+
5 $
$ )
5 + # $ 5
$
= ) | #
[ 1
! $ 7 !
5 $ ! # % !
5 $ E
$ $ J
5 #

" Mobile Active 3
8 http://www.brandrepublic.com/bulletins/digitalfate/479891/nearly-21m-text-live-8-successful-snusty
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° It's fascinating to note that people respondedissiastically to web advertisements. |.e. peopteetewhile
sitting in front of their computers.

19 Note that we mention the shortcode “75444" fredlyethroughout this book; it is the code leasedtisy
Author’s organization, Mobile Voter. The shortcaddungible, however. It's safe to assume that any
shortcode can be used in its place.
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Server processes message and

sends response to user
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" Shortcodes in the US cost $500/month, payablenmoBth increments, for a “random” code; the numbers
are chosen at random by the CSCA. For $1000/mtimthCSCA allows you to choose your own numbers.
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